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ShopTheAvenueGlendora.com  
Launch Date  
04/01/2013  



Where are we going?  

BID Marketing Committee  
Promote Glendora Village by launching an upscale branding campaign  
 

V Exploit destination type products, foods and services  
 

V Use images and tag lines that appeal to high end, affluent consumers and 
young families  

 
V Use print and web based advertising to reach consumers  

 

Print Advertising  
 
V Run print ads around traditional holiday themes and BID events  

 
V Use print  publications  with  distributions  in  the  Foothill  Communities  

(Monrovia  ï Rancho  Cucamonga,  Covina,  etc )     
 
V Provide some co -op advertising opportunities for BID Members  

 
 



Where are we going?  

BID Marketing Committee  



Recommendations  

BID Marketing Committee  
Start the campaign in July 2013.  
 

$19,300 -  2013/2014    (Up to 20 Ads)  
  

 

V 12 Full Page Ads with the Examiner  
V   4 ½ Page Ads with The Community News (Glendora, La Verne San Dimas)  

V    4 Full or ½ Page Co -op Ads with Tribune, Times Foothill Reader *  
 

* Budgeting Assumption -  1/2 the cost of co -op ads will be recouped from member 
participation      

 
Proposed Program Funding  
 
Current Co -op Print Program    $  9,600  
Summer Sidewalk / Jan Clearance   $  4,000  
Reduce Holiday Savings Card Budget   $  5,700  
     $ 19,300  
 
Holiday Savings Card Budget ï $ 6,800  
 
 

 



Website Upgrade ï 4/1/2013  

BID Marketing Committee  
Web Advertising  
  

V Primary focus will be individual businesses and BID Events  
 

V Business images of products, foods and services will be used 
whenever possible  
 

V Ad Rotator Banners will be used to promote individual 
business  
 

V Web design is multiplatform friendly (desk, lap, tab, smart 
phone, iPad, iPhone  
 

V More contemporary look and feel  
 



Website Upgrade ï 4/1/2013  

BID Marketing Committee  
Page Ad Rotator  

5 Businesses  
Per Banner  


